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Fespansible marketing
MNo advertising tc children
younger than 12 years okl
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COCA-COLA
INCOMMUNITIES IN ROMANIA
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CAREFOR PEOPLE

More than50% 48 hours oftraining
: 9 womanin (. per emnpioyea [66% more thanin 2017

LOP MENSgAMEN: POAISOns | Coca-Cola HBC Romaniz

CAREFOR RESOURCES AND THE ENVIRONMENT
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Production process

WATER
RESOURCES
7’ PROTECTION

3,3% less water
used per liter of produced

beverage

1 ,6 liters of water usage per
beverage liter produced

13,85% increased of
the reused or
recycled water in

production

The most efficient
CAN line in Timisoara plant

1,1 liters of water per liter of
produced beverage

Highly efficient PET

liN€ in Poiana Negri plant
6% decrease in water usage

CO2
EMMISIONS

-16,55% co2

emissions per liter of
produced beverage
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Sustainable transportation
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Pilot-project in partnership with Scania
& Paviani: trucks fueled by
compressed natural gas.

CO2 Emission reduced by 1 50/0
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3 STRATEGIC PILLARS

COMMUNITY DEVELOPMENT DEVELOPMENT PROGRAMS ENVIRONMENT AND WATER
AND WELFARE FOR YOUNG PEOPLE AND RESOURCES PROTECTION, WASTE
WOMEN MANAGEMENT
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THE COCA-COLA COMPANY S PACKAGING VI
WITHOUT WASTE

INVESTING IN OUR PACKAGING Y INVESTING IN OUR PLANET
p _
- Continue to focus on MAKING OUR : Make recycling more accessible to
PACKAGING 100% RECYCLABLE BY 2‘025 achieve 100% COLLECTION AND
Use more recycled materials ‘in‘our pa agmg RECYCLING BY 2030
50% RECYCLED MATERIAL BY 2030 & J-Ielp ‘people understand what HOW, AND
. o f’WHERE TO RECYCLE
IN ROMANIA 4
100% RECYCLABLE PACKAGING [ == =
e : \4‘; AFTER US IT’S ON.US TO COLLECT
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Recycling Map app
Big Belly containers
T mseaside cleanup
tuni Fest
#DunkltLikeaBoss Campaign
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AfleRJit:s on-us
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of recyclable waste
collected @ biggest music
festivals (Untold,.,Neversea
etc.)

Innovative, smart, separate collection
infrastructure, BELLY deployed in
Bucharest — first
of total waste collected was
diverted to recycling — approx.
in 9 months

Harta

Reciclarii
Recycling Map launched in May - an interactive
and educational web-based app to identify
collection points nationwide and to learn more on
recyclable materials & their reuse

« 217,000 pageviews in 6 months

56,000 users @

AFTER US,
IT’S ON US
TO COLLECT
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ON BEACHES

To clean the beaches in 4 relevant
Romanian resorts with the support
of partner NGOs and volunteers

To partner with 30 bars/
restaurants/cafeterias in
improving the separate waste
collection infrastructure

To increase awareness on the
importance of separate collection
& recycling for ~50.000 tourists.

EXPERT

INRECALINCAREA
FROFESIONA A
APLASTICULUI
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DESEURILE.
RECICLEAZA

YELLOW S FORPLASTIC,

PAPER IS BLUE,

1P RecYCunG,
HOW ABOUT YOU?
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¥ | TODAY FOR TOMORROW

IN SCHOOLS

To educate & encourage packaging
selective collection & recycling for
25.000 children, parents and teachers,
in 32 schools in the Southern Romania

To organize the selectively collection
Infrastructure & collect selectively
90.000 kilos of waste from schools and
neighbourhood

To increase overall understanding of
separate collection & recycling through
awareness campaigns in the
neighbourhood communities
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